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ISE FUNDAMENTALS OF CORPORATE FINANCE
THE THEORY OF CORPORATE FINANCE
Princeton University Press The past twenty years have seen great theoretical and empirical advances in the ﬁeld of corporate ﬁnance.
Whereas once the subject addressed mainly the ﬁnancing of corporations--equity, debt, and valuation--today it also embraces crucial
issues of governance, liquidity, risk management, relationships between banks and corporations, and the macroeconomic impact of
corporations. However, this progress has left in its wake a jumbled array of concepts and models that students are often hard put to
make sense of. Here, one of the world's leading economists oﬀers a lucid, uniﬁed, and comprehensive introduction to modern
corporate ﬁnance theory. Jean Tirole builds his landmark book around a single model, using an incentive or contract theory approach.
Filling a major gap in the ﬁeld, The Theory of Corporate Finance is an indispensable resource for graduate and advanced
undergraduate students as well as researchers of corporate ﬁnance, industrial organization, political economy, development, and
macroeconomics. Tirole conveys the organizing principles that structure the analysis of today's key management and public policy
issues, such as the reform of corporate governance and auditing; the role of private equity, ﬁnancial markets, and takeovers; the
eﬃcient determination of leverage, dividends, liquidity, and risk management; and the design of managerial incentive packages. He
weaves empirical studies into the book's theoretical analysis. And he places the corporation in its broader environment, both
microeconomic and macroeconomic, and examines the two-way interaction between the corporate environment and institutions.
Setting a new milestone in the ﬁeld, The Theory of Corporate Finance will be the authoritative text for years to come.

THE CAMBRIDGE HANDBOOK OF INSTRUCTIONAL FEEDBACK
Cambridge University Press This book brings together leading scholars from around the world to provide their most inﬂuential thinking
on instructional feedback. The chapters range from academic, in-depth reviews of the research on instructional feedback to a case
study on how feedback altered the life-course of one author. Furthermore, it features critical subject areas - including mathematics,
science, music, and even animal training - and focuses on working at various developmental levels of learners. The aﬀective, noncognitive aspects of feedback are also targeted; such as how learners react emotionally to receiving feedback. The exploration of the
theoretical underpinnings of how feedback changes the course of instruction leads to practical advice on how to give such feedback
eﬀectively in a variety of diverse contexts. Anyone interested in researching instructional feedback, or providing it in their class or
course, will discover why, when, and where instructional feedback is eﬀective and how best to provide it.

GREEN MANUFACTURING
FUNDAMENTALS AND APPLICATIONS
Springer Science & Business Media Green Manufacturing: Fundamentals and Applications introduces the basic deﬁnitions and issues
surrounding green manufacturing at the process,machine and system (including supply chain) levels. It also shows, by way of several
examples from diﬀerent industry sectors, the potential for substantial improvement and the paths to achieve the improvement.
Additionally, this book discusses regulatory and government motivations for green manufacturing and outlines the path for making
manufacturing more green as well as making production more sustainable. This book also: Discusses new engineering approaches for
manufacturing and provides a path from traditional manufacturing to green manufacturing Addresses regulatory and economic issues
surrounding green manufacturing Details new supply chains that need to be in place before going green Includes state-of-the-art case
studies in the areas of automotive, semiconductor and medical areas as well as in the supply chain and packaging areas

SOLUTIONS MANUAL TO ACCOMPANY BREALEY/MYERS/MARCUS
FUNDAMENTALS OF CORPORATE FINANCE
McGraw-Hill/Irwin The Solutions Manual, prepared by Bruce Swensen of Adelphi University, contains solutions to all end of chapter
problems for easy reference.

VALUATION
MEASURING AND MANAGING THE VALUE OF COMPANIES
John Wiley & Sons The number one guide to corporate valuation is back and better than ever Thoroughly revised and expanded to
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reﬂect business conditions in today's volatile global economy, Valuation, Fifth Edition continues the tradition of its bestselling
predecessors by providing up-to-date insights and practical advice on how to create, manage, and measure the value of an
organization. Along with all new case studies that illustrate how valuation techniques and principles are applied in real-world
situations, this comprehensive guide has been updated to reﬂect new developments in corporate ﬁnance, changes in accounting
rules, and an enhanced global perspective. Valuation, Fifth Edition is ﬁlled with expert guidance that managers at all levels, investors,
and students can use to enhance their understanding of this important discipline. Contains strategies for multi-business valuation and
valuation for corporate restructuring, mergers, and acquisitions Addresses how you can interpret the results of a valuation in light of a
company's competitive situation Also available: a book plus CD-ROM package (978-0-470-42469-8) as well as a stand-alone CD-ROM
(978-0-470-42457-7) containing an interactive valuation DCF model Valuation, Fifth Edition stands alone in this ﬁeld with its reputation
of quality and consistency. If you want to hone your valuation skills today and improve them for years to come, look no further than
this book.

LEAN CX
HOW TO DIFFERENTIATE AT LOW COST AND LEAST RISK
Walter de Gruyter GmbH & Co KG In recent years, many companies have realised customer experience (CX) is the new marketing
battle ground. Substantial investments have been made to map customer journeys, identify pain points and improve CX to try and
create cut-through. Using real world applications to introduce next generation design tools based on proven concepts from strategy,
marketing, psychology and creative problem solving, Lean CX: How to Diﬀerentiate at Low Cost and Least Risk discusses how to use
Lean Management approaches to innovate your customer experience. This practical book describes how the tools from Lean
Management can be applied to the CX innovation problem. The authors draw on hundreds of CX design and strategic innovation
projects across a range of industries, both B2B and B2C, from primary research through client work and secondary case studies
available in the public domain. The examples include many diﬀerent vertical industry sectors, including those involving hybrid
business models. The cases included share what worked really well and where CX failed. The content goes beyond what actually
happened to present an idea of what might be possible with the right design approach and committed resources.

THE NEW CORPORATE FINANCE
WHERE THEORY MEETS PRACTICE
The text is meant to bridge the gap between ﬁnancial theory and practice. It gives instructors a way to introduce students to
academic articles edited to eliminate the methodological content. The articles were originally edited for practitioners, so they are
perfect for the MBA student. This reader is the perfect packaging option for any of our Corporate Finance texts.

BOOKS IN PRINT
THE SYNERGY TRAP
Simon and Schuster With acquisition activity running into the trillions of dollars, the acquisition alternative continues to be the favorite
corporate growth strategy of this generation's executives. Unfortunately, creating shareholder value remains the most elusive
outcome of these corporate strategies. After decades of research and billions of dollars paid in advisory fees, why do these major
decisions continue to destroy value? Building on his groundbreaking research ﬁrst cited in Business Week, Mark L. Sirower explains
how companies often pay too much -- and predictably never realize the promises of increased performance and competitiveness -- in
their quest to acquire other companies. Armed with extensive evidence, Sirower destroys the popular notion that the acquisition
premium represents potential value. He provides the ﬁrst formal and functional deﬁnition for synergy -- the speciﬁc increases in
performance beyond those already expected for companies to achieve independently. Sirower's refreshing nuts-and-bolts analysis of
the fundamentals behind acquisition performance cuts sharply through the existing folklore surrounding failed acquisitions, such as
lack of "strategic ﬁt" or corporate culture problems, and gives managers the tools to avoid predictable losses in acquisition decisions.
Using several detailed examples of recent major acquisitions and through his masterful integration and extension of techniques from
ﬁnance and business strategy, Sirower reveals: The unique business gamble that acquisitions represent The managerial challenges
already embedded in current stock prices The competitive conditions that must be met and the organizational cornerstones that must
be in place for any possibility of synergy The precise Required Performance Improvements (RPIs) implicitly embedded in acquisition
premiums and the reasons why these RPIs normally dwarf realistic performance gains The seductiveness and danger of sophisticated
valuation models so often used by advisers The Synergy Trap is the ﬁrst exposé of its kind to prove that the tendency of managers to
succumb to the "up the ante" philosophy in acquisitions often leads to disastrous ends for their shareholders. Sirower shows that
companies must meticulously plan -- and account for huge uncertainties -- before deciding to enter the acquisition game. To date,
Sirower's work is the most comprehensive and rigorous, yet practical, analysis of the drivers of acquisition performance. This deﬁnitive
book will become required reading for managers, corporate directors, consultants, investors, bankers, and academics involved in the
mergers and acquisitions arena.

SOLUTIONS MANUAL TO ACCOMPANY CORPORATE FINANCE
Thomson Prepared by Susan White, University of Maryland Available to instructors and students alike, this comprehensive solutions
manual provides step-by-step analysis of how to perform chapter exercises

INTERNATIONAL DIRECTORY OF BUSINESS BIOGRAPHIES
Saint James Press Examines the career paths, business achievements, leadership styles, business strategies and industry impact of
Fortune 500 and Global 500 corporate leaders, as well as entrepreneurs and other notable businesspeople through in-depth
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biographical narratives. For business and trade audiences.

VOLCANIC UNREST
FROM SCIENCE TO SOCIETY
Springer This open access book summarizes the ﬁndings of the VUELCO project, a multi-disciplinary and cross-boundary research
funded by the European Commission's 7th framework program. It comprises four broad topics: 1. The global signiﬁcance of volcanic
unrest 2. Geophysical and geochemical ﬁngerprints of unrest and precursory activity 3. Magma dynamics leading to unrest
phenomena 4. Bridging the gap between science and decision-making Volcanic unrest is a complex multi-hazard phenomenon. The
fact that unrest may, or may not lead to an imminent eruption contributes signiﬁcant uncertainty to short-term volcanic hazard and
risk assessment. Although it is reasonable to assume that all eruptions are associated with precursory activity of some sort, the
understanding of the causative links between subsurface processes, resulting unrest signals and imminent eruption is incomplete.
When a volcano evolves from dormancy into a phase of unrest, important scientiﬁc, political and social questions need to be
addressed. This book is aimed at graduate students, researchers of volcanic phenomena, professionals in volcanic hazard and risk
assessment, observatory personnel, as well as emergency managers who wish to learn about the complex nature of volcanic unrest
and how to utilize new ﬁndings to deal with unrest phenomena at scientiﬁc and emergency managing levels. This book is open access
under a CC BY license.

SOLUTIONS MANUAL TO ACCOMPANY PRINCIPLES OF CORPORATE FINANCE
McGraw-Hill Education The Solutions Manual, carefully revised by Peter Crabb of Northwest Nazarene University, contains solutions to
all basic, intermediate, and challenge problems found at the end of each chapter. This supplement can be purchased by students with
instructor approval or can be packaged with this text at a discount.

PRINCIPLES OF CORPORATE FINANCE
Principles of Corporate Finance is the worldwide leading text that describes the theory and practice of corporate ﬁnance. Throughout
the book, the authors show how managers use ﬁnancial theory to solve practical problems and as a way to respond to change by
showing not just how, but why companies and management act as they do. This text is a valued reference for thousands of practicing
ﬁnancial managers.

ADVANCED INTRODUCTION TO ENTREPRENEURIAL FINANCE
Edward Elgar Publishing This book synthesises and stretches our knowledge on entrepreneurial ﬁnance and will be invaluable for high
level MBA students. It reviews the state-of-the-art and the context of entrepreneurial ﬁnance, before outlining the entrepreneur's
perspective on the demand for capital, the ﬁnancier's perspective on its supply and the future direction of research in the area.

INTEGRATION AND INNOVATION ORIENT TO E-SOCIETY VOLUME 1
SEVENTH IFIP INTERNATIONAL CONFERENCE ON E-BUSINESS, E-SERVICES, AND E-SOCIETY (I3E2007),
OCTOBER 10-12, WUHAN, CHINA
Springer The IFIP series publishes state-of-the-art results in the sciences and technologies of information and communication
Proceedings and post-proceedings of referred international conferences in computer science and interdisciplinary ﬁelds are featured.
These results often precede journal publication and represent the most current research. The principal aim of the IFIP series is to
encourage education and the dissemination and exchange of information about all aspects of computing.

SO HAPPY I'M TWENTY NINE
FUNNY 29TH BIRTHDAY JOURNAL / NOTEBOOK / DIARY / NOTEPAD / APPRECIATION GIFT / UNIQUE CARD
ALTERNATIVE / 29 YEAR OLD GIFT ( 6 X 9 BLANK LINED PAPERBACK )
Funny 29th birthday blank lined journal, Perfect alternative to a card gift! Journals are some of the best kind of presents and gifts
because it actually adds value to you and other people's lifes. You can use this notebook journal for / as a: diary, planner, goal setting,
gratitude journal, creative writing, travels, notes, your favorite memories, etc. Size is 6 x 9 Inch 120 pages Blank lined pages journal
Matte ﬁnish cover

SOLUTIONS MANUAL TO ACCOMPANY CORPORATE FINANCE
Irwin Professional Pub The Solutions Manual contains detailed, worked-out solutions for all of the problems in the end of chapter
material. It has also been revised for accuracy by multiple sources. It is also available for purchase by students. The Solutions Manual
is prepared by Joseph Smolira, Belmont University

ON THE EMERGENCE AND UNDERSTANDING OF ASIAN GLOBAL LEADERSHIP
Walter de Gruyter GmbH & Co KG In the twenty-ﬁrst century, it is necessary for Asia to step up and assume a larger leadership role on
the global stage, commensurate with its economic weight and interests. Eighty-eight percent of the increase in the numbers of the
middle class in the next ﬁve years will take place in Asia, underscoring the reality that global business and leadership will be colored
in signiﬁcant ways by Asian values, approaches and strategies. This book explores how this may impact our view and conceptual
approach to the notion of global leadership. The contributors to this collection explore and examine the concept of global Asian
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leadership and outcome implications at the societal, corporate and policy-making level. They argue that global leaders will
increasingly focus on speciﬁc needs, values and strategies that are uniquely Asian, which emphasizes the reality that we most likely
will have to redeﬁne our notion of global leadership. This comprehensive study of the integration of Asian and global leadership will
beneﬁt those employed in the corporate, government and educational sectors as well as a broader audience with an interest in
leadership, policy-making and economics.

CORPORATE FINANCE
THE BRITISH NATIONAL BIBLIOGRAPHY
THE CROSS-SECTION OF STOCK RETURNS
EVIDENCE FROM THE EMERGING MARKETS
World Bank Publications

PRINCIPLES OF CORPORATE FINANCE
McGraw-Hill Companies

THE NEW RULES OF GREEN MARKETING
STRATEGIES, TOOLS, AND INSPIRATION FOR SUSTAINABLE BRANDING
Routledge For too long, marketers of sustainable goods and services have targeted "deep green" consumers to promote their
products – and they have little to show for their eﬀorts. In this innovative book, Jacquelyn Ottman shows how the green market has
moved beyond such niche marketing, and how marketers will ﬁnd greater success promoting the inherent superior value of their
oﬀerings. Greener products are now available within every industry and are a part of our everyday lives. But they didn't get to be so
ubiquitous just because they are better for the planet. Whether they were promoted as such or not, sales of green products have
grown so fast because of the added value they provide: health, superior performance, good taste, cost-eﬀectiveness, or simply
convenience. This central emphasis on primary beneﬁts – the new rules – is critical to winning over the mainstream consumer and to
driving overall organizational growth. The New Rules of Green Marketing helps readers understand why value-based sustainability
marketing has become a critical organizational capacity, and how readers can adopt this approach in their own organizations.
Illustrated by examples from both international mainstream and the more niche "deep green" leaders who are showing everyone else
the way, the book provides practical strategies, tools and inspiration for building every aspect of a credible value-based green
marketing strategy, including:How to use a proactive approach to sustainability to spur innovationHow to frame environment-related
beneﬁts with relevance to mainstream brandsHow to communicate with credibility and impact – and avoid "greenwashing"How to
team up with stakeholders to maximize outreach to consumersHow to use a life cycle orientation to ensure the integrity of one's
oﬀeringsHow to best take advantage of recent technological advances in social mediaDrawing on the latest data from leading
researchers and reﬂecting on learnings from Ottman's corporate clients and other pioneers including GE, Nike, HSBC, Method,
Starbucks, Timberland, HP, NatureWorks, Philips, Procter & Gamble, Stonyﬁeld Farm and Wal-Mart, this book shows how market
leaders are edging out the competition using eﬀective value-ﬁrst marketing strategies. This book captures the best of the author's
previous groundbreaking books on green marketing and takes the content into the 21st century. Whereas earlier works focused on
readers who were less familiar with green initiatives, this work squarely focuses on a new generation of marketers who likely
themselves grew up with an appreciation of sustainability and who want and need to know how to connect eﬀectively with
mainstream consumers.

CORPORATE FINANCE
PRINCIPLES AND PRACTICE
Financial Times/Prentice Hall This volume addresses the core topic areas in corporate ﬁnance and establishes an integrated
understanding of the three decision areas in ﬁnance - investment, ﬁnancing, and the dividend decision.

CORPORATE FINANCE PDF EBOOK 7TH EDITION
PRINCIPLES AND PRACTICE
Pearson Higher Ed “Strikes the right balance between the theoretical concepts and their applications” Ortenca Kume, University of
Kent “Written in a refreshing, crisp and precise manner” Jan Schnitzler, VU University Amsterdam In this new and fully updated
Seventh Edition of Corporate Finance: Principles and Practice, the key principles and mathematical techniques are clearly explained
step–by-step and put into practice through numerous vignettes which take a closer look at real-world and well-known companies.
What’s new? Chapter vignettes refreshed to reﬂect the current economic and ﬁnancial climate, along with accompanying questions
aiming to deepen student's knowledge of key contemporary issues All data and tables updated to reﬂect current trends in key
economic variables and developments in corporate ﬁnance Chapter 1 revised to reﬂect recent developments in corporate governance
Chapter 11 updated to take account of the changes in UK anti-trust regulation Denzil Watson and Antony Head are Principal Lecturers
in Sheﬃeld Business School at Sheﬃeld Hallam University. They have extensive experience of teaching corporate ﬁnance, managerial
ﬁnance and strategic ﬁnancial management in a wide range of courses at undergraduate, postgraduate and professional level.
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EXPLORING STRATEGY TEXT ONLY 10E
This package includes a physical copy of Exploring Strategy text only 10th edition as well as access to the eText and MyStrategyLab.
With over one million copies sold worldwide, Exploring Strategy has long been the essential introduction to strategy for the managers
of today and tomorrow. From entrepreneurial start-ups to multinationals, charities to government agencies, this book raises the big
questions about organisations - how they grow, how they innovate and how they change. With two new members added to the
renowned author team, this tenth edition of Exploring Strategy has been comprehensively updated to help you: - Understand clearly
the key concepts and tools of strategic management - Explore hot topics, including internationalisation, corporate governance,
innovation and entrepreneurship - Learn from case studies on world-famous organisations such as Apple, H&M, Ryanair and
Manchester United FC.

SECOND LANGUAGE LEARNING AND LANGUAGE TEACHING
FIFTH EDITION
Routledge Second Language Learning and Language Teaching provides an introduction to the application of second language
acquisition research to language teaching. Assuming no previous background in second language acquisition or language teaching
methods, this text starts by introducing readers to the basic issues of second language acquisition research. It then examines how
people learn particular aspects of the second language, such as grammar, vocabulary, pronunciation and the writing system, and at
the strategies they adopt in their learning and the diﬀerences between individuals. Final chapters look at second language learning in
a broader context – the goals of language teaching and how teaching methods relate to SLA research. This newly updated ﬁfth edition
builds on the comprehensive scope of earlier editions while also addressing more recent developments in the ﬁeld, particularly
multilingual approaches to language teaching.

LEARNING FROM SCIENCE AND TECHNOLOGY POLICY EVALUATION
EXPERIENCES FROM THE UNITED STATES AND EUROPE
Edward Elgar Publishing The contributors analyse and contrast the need and demand for RIT performance measurement and
evaluation within the US and European innovation and policy making systems. They assess current US and European RIT evaluation
practices and methods in key areas, discuss applications of new evaluative approaches and consider strategies that could lead to
improvements in RIT evaluation design and policies.

INVESTMENTS
VALUATION WORKBOOK
STEP-BY-STEP EXERCISES AND TESTS TO HELP YOU MASTER VALUATION
John Wiley & Sons A vital companion to the #1 best-selling guide to corporate valuation Valuation Workbook is the ideal companion to
McKinsey's Valuation, helping you get a handle on diﬃcult concepts and calculations before using them in the real world. This
workbook reviews all things valuation, with chapter-by-chapter summaries and comprehensive questions and answers that allow you
to test your knowledge and skills. Useful both in the classroom and for self-study, this must-have guide is essential for reviewing and
applying the renowned McKinsey & Company approach to valuation and reinforces the major topics discussed in detail in the book.
Fully updated to align with the sixth edition of Valuation, this workbook is an invaluable learning tool for students and professionals
alike. Valuation has become central to corporate ﬁnancial strategy, and practitioners must be exceptional at every aspect of the role.
There is no room for weak points, and excellence is mandatory. This workbook helps you practice, review, study, and test yourself
until you are absolutely solid in every concept, every technique, and every aspect of valuation as demanded in today's economy.
Master value creation, value metrics, M&A, joint ventures, and more Analyze historical information, forecast performance, and analyze
results Estimate the cost of capital, continuing value, and other vital calculations Test your understanding before putting it to work in
the real world Designed speciﬁcally to reinforce the material presented in the book, this workbook provides independent learners with
the opportunity to try their hand at critical valuation skills, and helps students master the material so they can enter the job market
ready to perform. For ﬁnancial professionals and students seeking deep, comprehensive understanding, Valuation Workbook is an
essential part of the McKinsey Valuation suite.

DESIGNING SUSTAINABILITY FOR ALL
THE DESIGN OF SUSTAINABLE PRODUCT-SERVICE SYSTEMS APPLIED TO DISTRIBUTED ECONOMIES
Springer Nature This open access book introduces design for Sustainable Product-Service Systems (S.PSS) and for Sustainable
Distributed Economies (S.DE). These are introduced as technical and operative tools for the development of a new generation of
designers, responsible and capable of designing environmentally, socially and economically sustainable solutions, accessible to all.
The book provides a comprehensive framework and also practical tools to support the system design for sustainability process. It
overviews methodologies, tools and strategies for Sustainable PSS design applied to Distributed Economies (DE) and provides
strategies and design guidelines. All of these are highlighted and expanded upon with international case studies.

STRATEGIC THINKING
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TODAY’S BUSINESS IMPERATIVE
Routledge There are many strategy books available in the marketplace for today’s student or business professional; most of them
view strategy from the 10,000 foot level, while Strategic Thinking looks at this important business topic through a diﬀerent lens.
Written from the perspective of a manager, this book builds on theories of managerial and organizational cognition that have had a
powerful inﬂuence on many business ﬁelds over the last two decades. As other books on business policy and strategy cover a broad
range of topics, models, frameworks, and theories, the unique feature of this book is that it covers all this, but also focuses on how
managers of business ﬁrms understand their business environments, assess and marshal their ﬁrms’ resources, and strive for
advantage in the competitive marketplace. It examines the economic, structural, and managerial explanations for ﬁrm performance.
Oﬀering professors and business people who are intrigued by the ideas introduced in Peter Senge’s books ways to apply those ideas
and principles in the classroom and in the companies in which they work, the book puts managers front and center.

PRINCIPLES OF CORPORATE FINANCE
McGraw-Hill Principles of Corporate Finance is the worldwide leading text that describes the theory and practice of corporate ﬁnance.
Throughout the book the authors show how managers use ﬁnancial theory to solve practical problems and as a way of learning how to
respond to change by showing not just how but why companies and management act as they do. The text is comprehensive,
authoritative, and modern and yet the material is presented at a common sense level. The discussions and illustrations are unique due
to the depth of detail blended with a distinct sense of humor for which the book is well known and highly regarded. This text is a
valued reference for thousands of practicing ﬁnancial managers.

GREEN MARKETING AS A POSITIVE DRIVER TOWARD BUSINESS SUSTAINABILITY
IGI Global As corporations increasingly recognize the beneﬁts of green marketing, the number of projects with important local
environmental, economic, and quality-of-life beneﬁts shall increase. Encouraging the holistic nature of green, moreover, inspires other
retailers to push the movement. Green Marketing as a Positive Driver Toward Business Sustainability is a collection of innovative
research on the methods and applications of integrating environmental considerations into all aspects of marketing. While highlighting
topics including green consumerism, electronic banking, and sustainability, this book is ideally designed for industrialists, marketers,
professionals, engineers, educators, researchers, and scholars seeking current research on green development in regular movement.

EXCELLENCE IN COACHING
THE INDUSTRY GUIDE
Kogan Page Publishers Published with the Association for Coaching, Excellence in Coaching presents cutting-edge thinking in the ﬁeld
of workplace coaching. This comprehensive industry guide enables coaches to achieve personal excellence in a rapidly evolving
profession through a collection of best-practice material covering: setting up and running your coaching practice; transpersonal
coaching; behavioural coaching (the GROW model); integrative coaching; solution-focused coaching; intercultural coaching; cognitive
behavioural coaching; coaching and stress; NLP coaching and coaching ethics. This latest edition has been updated to reﬂect recent
evolvements in the industry and includes brand new chapters on accreditation, evaluating coaching, appreciative inquiry and making
the most of a coaching investment.

HABITUAL ENTREPRENEURS
Now Publishers Inc Habitual Entrepreneurs examines the scale of habitual entrepreneurship and uses insights from human capital
theory and cognitive theories to present a theoretical case for distinguishing between diﬀerent types of entrepreneurs with reference
to their prior business ownership experience.

AGRIFOOD ECONOMICS AND SUSTAINABLE DEVELOPMENT IN CONTEMPORARY SOCIETY
IGI Global Food sustainability is essential to the advancement and development of economies and societies worldwide. However, there
is an ongoing lack of progress in this ﬁeld due to the challenge of bridging the gaps between applied science, policy, and society.
Agrifood Economics and Sustainable Development in Contemporary Society provides emerging research exploring the theoretical and
practical aspects of sustainable rural livelihood and applications within agricultural production. Featuring coverage on a broad range of
topics such as green economics, organic farming, and sustainable development from a nature vs. nurture perspective, this book is
ideally designed for agricultural researchers, professionals, academicians, policymakers, and farmers seeking current research on
sustainability in farming.

INTRODUCTION TO SECURITIZATION
John Wiley & Sons Introduction to Securitization outlines the basics of securitization, addressing applications for this technology to
mortgages, collateralized debt obligations, future ﬂows, credit cards, and auto loans. The authors present a comprehensive overview
of the topic based on the experience they have gathered through years of interaction with practitioners and graduate students around
the world. The authors oﬀer coverage of such key topics as: structuring agency MBS deals and nonagency deals, credit enhancements
and sizing, using interest rate derivatives in securitization transactions, asset classes securitized, operational risk factors, implications
for ﬁnancial markets, and applying securitization technology to CDOs. Finally, in the appendices, the authors provide an essential
introduction to credit derivatives, an explanation of the methodology for the valuation of MBS/ABS, and the estimation of interest rate
risk. Securitization is a ﬁnancial technique that pools assets together and, in eﬀect, turns them into a tradable security. The end result
of a securitization transaction is that a corporation can obtain proceeds by selling assets and not borrowing funds. In real life, many
securitization structures are quite complex and enigmatic for practitioners, investors, and ﬁnance students. Typically, books detailing
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this topic are either too lengthy, too technical, or too superﬁcial in their presentation. Introduction to Securitization is the ﬁrst to oﬀer
essential information on this topic at a fundamental, yet comprehensive level-providing readers with a working understanding of what
has become one of today's most important areas of ﬁnance. Authors Frank Fabozzi and Vinod Kothari, internationally recognized
experts in the ﬁeld, clearly deﬁne securitization, contrast it with corporate ﬁnance, and explain its advantages. They carefully
illustrate the structuring of asset-backed securities (ABS) transactions, including agency mortgage-backed securities (MBS) deals and
nonagency deals, and show the use of credit enhancements and interest rate derivatives in such transactions. They review the
collateral classes in ABS, such as retail loans, credit cards, and future ﬂows, and discuss ongoing funding vehicles such as assetbacked commercial paper conduits and other structured vehicles. And they explain the diﬀerent types of collateralized debt
obligations (CDOs) and structured credit, detailing their structuring and analysis. To complement the discussion, an introduction to
credit derivatives is also provided. The authors conclude with a close look at securitization's impact on the ﬁnancial markets and the
economy, with a review of the now well-documented problems of the securitization of one asset class: subprime mortgages. While
questions about the contribution of securitization have been tainted by the subprime mortgage crisis, it remains an important process
for corporations, municipalities, and government entities seeking funding. The signiﬁcance of this ﬁnancial innovation is that it has
been an important form of raising capital for corporations and government entities throughout the world, as well as a vehicle for risk
management. Introduction to Securitization oﬀers practitioners and students a simple and comprehensive entry into the interesting
world of securitization and structured credit.
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