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KEY=BUSINESS - DALTON JORDYN
ALL YOU NEED TO KNOW ABOUT THE MUSIC BUSINESS
10TH EDITION
Simon & Schuster All You Need to Know About the Music Business by veteran music lawyer Don Passman—dubbed “the industry bible”
by the Los Angeles Times—is now updated to address the biggest transformation of the music industry yet: streaming. For more than
twenty-ﬁve years, All You Need to Know About the Music Business has been universally regarded as the deﬁnitive guide to the music
industry. Now in its tenth edition, Donald Passman leads novices and experts alike through what has been the most profound change
in the music business since the days of wax cylinders and piano rolls. For the ﬁrst time in history, music is no longer monetized by
selling something—it’s monetized by how many times listeners stream a song. And that completely changes the ecosystem of the
business, as Passman explains in detail. Since the advent of ﬁle-sharing technology in the late 1990s to the creation of the iPod, the
music industry has been teetering on the brink of a major transformation—and with the newest switch to streaming music, this
change has ﬁnally come to pass. Passman’s comprehensive guide oﬀers timely, authoritative information from how to select and hire
a winning team of advisors and structure their commissions and fees; navigate the ins and outs of record deals, songwriting,
publishing, and copyrights; maximize concert, touring, and merchandising deals; and how the game is played in a streaming world. “If
you want to be in music, you have to read this book,” says Adam Levine, lead singer and guitarist of Maroon 5. With its proven track
record, this updated edition of All You Need to Know About the Music Business is more essential than ever for musicians, songwriters,
lawyers, agents, promoters, publishers, executives, and managers—anyone trying to navigate the rapid transformation of the
industry.

ALL YOU NEED TO KNOW ABOUT THE MUSIC BUSINESS
Simon and Schuster A guide to the music business and its legal issues provides real-world coverage of a wide range of topics,
including teams of advisors, record deals, songwriting and music publishing, touring, and merchandising.

ALL YOU NEED TO KNOW ABOUT THE MUSIC BUSINESS
Simon and Schuster A resource for anyone in the music industry by a prominent entertainment lawyer covers every area of the
business through a range of humorous and illustrative anecdotes and includes in the latest edition updated information on record
labels, royalties, budgets, tours, and copyright law. 40,000 ﬁrst printing.

ALL YOU NEED TO KNOW ABOUT THE MUSIC BUSINESS
NINTH EDITION
Simon and Schuster "For more than twenty years, All You Need to Know About the Music Business has been universally regarded as
the deﬁnitive guide to the music industry. Now in its ninth edition, this latest edition leads novices and experts alike through the
crucial, up-to-the-minute information on the industry's major changes in response to today's rapid technological advances and
uncertain economy,"--Amazon.com.

ALL YOU NEED TO KNOW ABOUT THE MUSIC BUSINESS, SEVENTH EDITION
RosettaBooks, LLC No one understands the music industry--from the technology, to the legalities, to the new industry practices--better
than veteran music lawyer Donald Passman. In this completely revised and updated seventh edition of All You Need To Know About
the Music Business, which the Los Angeles Times called “the industry bible” and which has sold hundreds of thousands of copies,
Passman oﬀers executives and artists, experts and novices alike the essential information they need not only to survive in these
volatile and exciting times, but also to thrive. Drawing on his unique, up-to-the-minute experience as one of the most trusted advisors
in the business, Passman oﬀers advice concerning: - The Copyright Royalty Board’s latest decisions regarding online transmissions. The developing new customs concerning new technologies such as streaming on demand, ringtones, and digital downloads. Passman
also gives guidance on other fundamental issues such as how to: - Select and hire a winning team of advisors--personal and business
managers, agents, and attorneys--and structure their commissions, percentages, and fees in a way that will protect you and maximize
these relationships. - Master the big picture and the ﬁner points of record deals. - Navigate the ins and outs of songwriting, music
publishing, and copyright law. - Maximize concert touring and merchandising deals. Almost everyone in the music business, from
musicians and songwriters to entertainment lawyers and record company executives, are scrambling to sort out what is going to
happen next, and Passman is right in the thick of these changes. Here is a book for anyone interested in a music career: a
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comprehensive and crucial guide to making it in one of the world’s most dynamic industries.

ALL YOU NEED TO KNOW ABOUT THE MUSIC BUSINESS
9TH EDITION
Simon and Schuster All You Need to Know About the Music Business by veteran music lawyer Don Passman—dubbed “the industry
bible” by the Los Angeles Times—is now updated to address the biggest transformation of the music industry yet: streaming. For more
than twenty-ﬁve years, All You Need to Know About the Music Business has been universally regarded as the deﬁnitive guide to the
music industry. Now in its tenth edition, Donald Passman leads novices and experts alike through what has been the most profound
change in the music business since the days of wax cylinders and piano rolls. For the ﬁrst time in history, music is no longer
monetized by selling something—it’s monetized by how many times listeners stream a song. And that completely changes the
ecosystem of the business, as Passman explains in detail. Since the advent of ﬁle-sharing technology in the late 1990s to the creation
of the iPod, the music industry has been teetering on the brink of a major transformation—and with the newest switch to streaming
music, this change has ﬁnally come to pass. Passman’s comprehensive guide oﬀers timely, authoritative information from how to
select and hire a winning team of advisors and structure their commissions and fees; navigate the ins and outs of record deals,
songwriting, publishing, and copyrights; maximize concert, touring, and merchandising deals; and how the game is played in a
streaming world. “If you want to be in music, you have to read this book,” says Adam Levine, lead singer and guitarist of Maroon 5.
With its proven track record, this updated edition of All You Need to Know About the Music Business is more essential than ever for
musicians, songwriters, lawyers, agents, promoters, publishers, executives, and managers—anyone trying to navigate the rapid
transformation of the industry.

100 CAREERS IN THE MUSIC BUSINESS
Barrons Educational Series Incorporated Presents an Introduction to the music industry, describing such jobs as music publisher, artist
manager, composer, video director, publicist, and music editor, along with extended interviews with people actually employed in
these positions.

THE COPYRIGHT PENTALOGY
HOW THE SUPREME COURT OF CANADA SHOOK THE FOUNDATIONS OF CANADIAN COPYRIGHT LAW
University of Ottawa Press In the summer of 2012, the Supreme Court of Canada issued rulings on ﬁve copyright cases in a single day.
The cases represent a seismic shift in Canadian copyright law, with the Court providing an unequivocal aﬃrmation that copyright
exceptions such as fair dealing should be treated as users’ rights, while emphasizing the need for a technology neutral approach to
copyright law. The Court’s decisions, which were quickly dubbed the “copyright pentalogy,” included no fees for song previews on
services such as iTunes, no additional payment for music included in downloaded video games, and that copying materials for
instructional purposes may qualify as fair dealing. The Canadian copyright community soon looked beyond the cases and their
litigants and began to debate the larger implications of the decisions. Several issues quickly emerged. This book represents an eﬀort
by some of Canada’s leading copyright scholars to begin the process of examining the long-term implications of the copyright
pentalogy. The diversity of contributors ensures an equally diverse view on these ﬁve cases, contributions are grouped into ﬁve parts.
Part 1 features three chapters on the standard of review in the courts. Part 2 examines the fair dealing implications of the copyright
pentalogy, with ﬁve chapters on the evolution of fair dealing and its likely interpretation in the years ahead. Part 3 contains two
chapters on technological neutrality, which the Court established as a foundational principle of copyright law. The scope of copyright
is assessed in Part 4 with two chapters that canvas the exclusive rights under the copyright and the establishment of new “right”
associated with user-generated content. Part 5 features two chapters on copyright collective management and its future in the
aftermath of the Court’s decisions. This volume represents the ﬁrst comprehensive scholarly analysis of the ﬁve rulings. Edited by
Professor Michael Geist, the Canada Research Chair in Internet and E-commerce Law at the University of Ottawa, the volume includes
contributions from experts across Canada. This indispensable volume identiﬁes the key aspects of the Court's decisions and considers
the implications for the future of copyright law in Canada.

RESEARCH HANDBOOK ON THE ECONOMICS OF INTELLECTUAL PROPERTY LAW
VOL 1: THEORY VOL 2: ANALYTICAL METHODS
Edward Elgar Publishing Both law and economics and intellectual property law have expanded dramatically in tandem over recent
decades. This ﬁeld-deﬁning two-volume Handbook, featuring the leading legal, empirical, and law and economics scholars studying
intellectual property rights, provides wide-ranging and in-depth analysis both of the economic theory underpinning intellectual
property law, and the use of analytical methods to study it.

HOW TO MAKE IT IN THE NEW MUSIC BUSINESS: PRACTICAL TIPS ON BUILDING A LOYAL FOLLOWING AND
MAKING A LIVING AS A MUSICIAN (SECOND EDITION)
Liveright Publishing Hailed as an “indispensable” guide (Forbes), How to Make It in the New Music Business returns in this extensively
revised and expanded edition. When How to Make It in the New Music Business hit shelves in 2016, it instantly became the go-to
resource for musicians eager to make a living in a turbulent industry. Widely adopted by music schools everywhere and considered
“the best how- to book of its kind” (Music Connection), it inspired thousands to stop waiting around for that “big break.” Now trusted
as the leading expert for “do it yourself” artists, Ari Herstand returns with this second edition, maintaining that a stable career can be
built by taking advantage of the many tools at our ﬁ ngertips: conquering social media, mastering the art of merchandising,
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embracing authentic fan connection, and simply learning how to persevere. Comprehensively updated to include the latest online
trends and developments, it oﬀers inspiring success stories across media such as Spotify and Instagram. The result is a must- have for
anyone hoping to navigate the increasingly complex yet advantageous landscape that is the modern music industry.

MUSIC BUSINESS FOR DUMMIES
John Wiley & Sons Start your music career oﬀ right with this fun guide to the music industry Music Business For Dummies explains the
ins and outs of the music industry for artists and business people just starting out. You'll learn how ﬁle-sharing, streaming, and iTunes
have transformed the industry, and how to navigate your way through the new distribution models to capitalize on your work. It all
begins with the right team, and this practical guide explains who you need to have on your side as you begin to grow and get more
exposure. Coverage includes rehearsing, performing, recording, publishing, copyrights, royalties, and much more, giving you the
information you need to start your career oﬀ smart. Music industry success has never been easy to achieve, and recent
transformations and disruptions to the business side have made the whole idea even more daunting than before. This guide gives you
a roadmap around the landmines, and provides expert advice for starting out on the right foot. Find the right players, agents, and
business managers Make more money from your work with smart distribution Build your brand and get people talking about you Get
gigs, go on tour, and keep on growing If music is your calling, you need to plan your career in a way that sets you up for success from
the very beginning. Put the right people in place, get the most out of your investments, and learn how to work the crowd both virtually
and in person. Music Business For Dummies is your companion on your journey to the music career you want.

GET MORE FANS: THE DIY GUIDE TO THE NEW MUSIC BUSINESS
(2020 EDITION)
Jesse Cannon How Do I Promote My Music On A Small Budget? How Do I Get My YouTube Videos to Spread? How Do I Turn Casual Fans
Into One’s Who Buy From Me? How Do I Get Written About On Blogs? How Do I Increase Turnout At Shows? How Do I Make Fans Using
Facebook, Twitter, Tumblr And SoundCloud? With every day that passes, the power the major labels once had dies a little more. The
chance to get the same exposure as your favorite musicians gets easier and easier. The hurdles that would only allow you to get
popular, if the right people said your music was good enough, are gone. You can now get exposed to thousands of potential fans
without investing 1% of what musicians used to by building a fanbase based on listeners love for your music. No more writing letters
hoping that A&R writes you back. This book explains how you do it. While many books will tell you obvious information, legal mumbojumbo and marketing catchphrases that don’t help you get more fans. Our experience working with real bands - from upstarts like
Man Overboard and Transit to legends like The Cure, The Misﬁts and Animal Collective, has led us to understand the insider tricks and
ideas that go into some of the most important groups of our time. We produce records, do licensing deals, negotiate record contracts
and get the musicians we work with written about on websites like Pitchfork and Vice. We have worked with bands who started oﬀ as
nothing and became something. Unlike any other book written on the subject we have compiled the knowledge no one else has been
willing to print in fear of obsoleting their own career. We give you thousands of ideas on how to get people to hear your music and
turn them into fans who pay to support your music. Whether you are a label owner, musician, manager, booking agent or publicist
there is information in this book that will help you do what you do better. Enjoy! For more information see GetMoreFansBook.com

THE ALGEBRAIC STRUCTURE OF GROUP RINGS
Courier Corporation "'Highly recommended' by the Bulletin of the London Mathematical Society, this book oﬀers a comprehensive,
self-contained treatment of group rings. The subject involves the intersection of two essentially diﬀerent disciplines, group theory and
ring theory. The Bulletin of the American Mathematical Society hailed this treatment as 'a majestic account,' proclaiming it
"encyclopedic and lucid." 1985 edition"--

ONLINE MUSIC DISTRIBUTION - HOW MUCH EXCLUSIVITY IS NEEDED?
A STUDY OF INTERNATIONAL, EUROPEAN, GERMAN AND U.S. COPYRIGHT SYSTEMS AND THEIR OBJECTIVES
Springer Nature This book analyzes regulatory models established in the ﬁeld of online music distribution, and examines their
consistency with the overarching objectives of copyright law. In order to do so, the book takes a deep dive into the provisions of
international treaties, EU Directives as well as the German and US copyright systems and case law. It subsequently scrutinizes the
identiﬁed regulatory models from the standpoint of the copyright’s objectives with regard to incentives, rewards, a level playing ﬁeld,
and dissemination. Lastly, it endorses the improved market-based statutory license as a preferable instrument in the online music
ﬁeld. The book is intended for all readers with an interest in music copyright law. Part I will especially beneﬁt copyright scholars and
practitioners seeking in-depth insights into the current legal situation regarding streaming and downloading. In turn, Part II will above
all appeal to scholars interested in “law and economics” and in the theoretical foundations of online music copyright. Policy
recommendations can be found in Part III.

UNDERSTANDING THE BUSINESS OF ENTERTAINMENT
THE LEGAL AND BUSINESS ESSENTIALS ALL FILMMAKERS SHOULD KNOW
CRC Press Understanding the Business of Entertainment: The Legal and Business Essentials All Filmmakers Should Know is an
indispensable guide to the business aspects of the entertainment industry, providing the legal expertise you need to break in and to
succeed. Written in a clear and engaging tone, this book covers the essential topics in a thorough but reader-friendly manner and
includes plenty of real-world examples that bring business and legal concepts to life. Whether you want to direct, produce, write, edit,
photograph or act in movies, this book covers how to ﬁnd work in your chosen ﬁeld and examines the key provisions in employment
agreements for creative personnel. If you want to make ﬁlms independently, you’ll ﬁnd advice on where to look for ﬁnancing, what
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kinds of deals might be made in the course of production, and important information on insurance, releases, and licenses. Other topics
covered include: Hollywood’s growth and the current conglomerates that own most of the media How speciﬁc entertainment
companies operate, including facts about particular studios and employee tasks. How studios develop projects, manage production,
seek out independent ﬁlms, and engage in marketing and distribution The kinds of revenues studios earn and how they account for
these revenues How television networks and new media-delivery companies like Netﬂix operate and where the digital revolution might
take those who will one day work in the ﬁlm and TV business As an award- winning screenwriter and entertainment attorney, Gregory
Bernstein give us an inside look at the business of entertainment. He proves that knowing what is behind ﬁlmmaking is just as
important as the ﬁlm itself.

MUSIC BY NUMBERS
THE USE AND ABUSE OF STATISTICS IN THE MUSIC INDUSTRIES
Intellect Books The music industries are fuelled by statistics: sales targets, breakeven points, success ratios, royalty splits, website
hits, ticket revenues, listener ﬁgures, piracy abuses and big data. Statistics are of consequence. They inﬂuence the music that
consumers get to hear, they determine the revenues of music makers, and they shape the policies of governments and legislators. Yet
many of these statistics are generated by the music industries themselves, and their accuracy can be questioned. This original new
book sets out to explore this shadowy terrain. While there are books that oﬀer guidelines about how the music industries work, as well
as critiques from academics about the policies of music companies, this is the ﬁrst book that takes a sustained look at these subjects
from a statistical angle. This is particularly signiﬁcant as statistics have not just been used to explain the music industries, they are
also essential to the ways that the industries work: they drive signing policy, contractual policy, copyright policy, economic policy and
understandings of consumer behaviour. This edited collection provides the ﬁrst in-depth examination of the use and abuse of statistics
in the music industries. The international group of contributors are noted music business scholars and practitioners in the ﬁeld. The
book addresses ﬁve key areas in which numbers are employed: sales and awards; royalties and distribution; music piracy; music
policy; and audiences and their uses of music. The authors address these subjects from a range of perspectives. Some of them test
the veracity of this data and explore its tactical use by music businesses. Others are helping to generate these numbers: they are
developing surveys and online projects and oﬀer candid self-observations in this volume. There are also authors who have been
subject to statistics; they deliver ﬁrst-hand accounts of music industry reporting. The digital age is inherently numerical. Within the
music industries this has prompted new ways of tracking the usage and recompense of music. In addition, it has generated new
means of monitoring and engaging audience behaviour. It has also led to increased documentation of the trade. There is more
reporting of the overall revenues of music industry sectors. There is also more engagement between industry and academia when it
comes to conducting analyses and oﬀering numerical recommendations to politicians. The aim of this collection is to expose the
culture and politics of data. Music industry statistics are all-pervasive, yet because of this ubiquity they have been under-explored.
This book provides new ways by which to learn music by numbers. A timely examination of how data and statistics are key to the
music industries. Widely held industry assumptions are challenged with data from a variety of sources and in an engaging, lucid
manner. Highly recommended for anyone with an interest in how the music business uses and manipulates the data that digital
technologies have made available. Primary readership will be among popular music academics, undergraduate and postgraduate
students working in the ﬁelds of popular music studies, music business, media studies, cultural studies, sociology and creative
industries. The book will also be of interest to people working within the music industries and to those whose work encounters industry
statistics.

ALL YOU NEED TO KNOW ABOUT THE MUSIC BUSINESS
CANADIAN EDITION
Simon and Schuster The deﬁnitive, essential guide to the music industry, now in its eighth edition—revised and updated with crucial
information on the industry’s major changes in response to rapid technological advances and economic uncertainty. For the ﬁrst time
ever, the guide also includes advice on the Canadian music scene from entertainment lawyer Chip Sutherland. The past two decades
have seen ﬁle-sharing technology and digital streaming services transform the music business across the continent, and the changes
keep coming at breakneck speed. How are record labels adapting to the demand for instantly accessible, low-cost music while coping
with piracy? How can Canadian musicians break into the global market? And what does it all mean for aspiring and established artists
today? Donald Passman, one of the most trusted music lawyers in the United States, oﬀers his sage advice for creating, selling,
sharing, and protecting your music in the Information Age in this updated Canadian edition of All You Need to Know About the Music
Business. And now Canadian musicians have a voice of their own, as Chip Sutherland, one of Canada’s most distinguished entertainment lawyers, oﬀers insight into the industry trends and particulars of the Great White North. Executives and artists, experts and
novices alike will beneﬁt from these detailed yet easy-to-understand explanations of the latest technologies, legalities, and practices
shaping the music business, such as: • Royalties for music transmitted via digital downloads, streaming services, cloud lockers, and
apps • Updated licensing regulations and industry agreements • Selecting and hiring a winning team of advisors—personal and
business managers, agents, and attorneys—and structuring their commissions, percentages, and fees in a way that will protect you
and maximize these relationships • Mastering the major and the ﬁner points of contract negotiations In a bonus Canadian content
section at the end of each chapter, they give guidance on the basics, such as how to: • Navigate the Canadian marketplace and the
transition to a global presence • Find Canadian ﬁnancial grants and bursaries • Understand regulations governing Canadian content
development • Recognize the unique features of Canadian deal structures • Maximize concert, touring, and merchandising
agreements in Canadian and American marketplaces Anyone interested in making and marketing music—musicians, songwriters,
agents, promoters, publishers, managers, and record company executives—needs this crucial text to keep up with the frenetic pace of
technological and legal change. No one understands the music business on both sides of the border better than Passman and
Sutherland. Let them show you how to “make it” in one of the world’s most dynamic and challenging industries.
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MUSIC: THE BUSINESS
(8TH EDITION)
Virgin Books This essential and highly acclaimed guide, now updated and revised in its eighth edition, explains the business of the
British music industry. Drawing on her extensive experience as a media lawyer, Ann Harrison oﬀers a unique, expert opinion on the
deals, the contracts and the business as a whole. She examines in detail the changing face of the music industry and provides
absorbing and up-to-date case studies. Whether you're a recording artist, songwriter, music business manager, industry executive,
publisher, journalist, media student, accountant or lawyer, this practical and comprehensive guide is indispensable reading. Fully
revised and updated. Includes: - The current types of record and publishing deals, and what you can expect to see in the contracts - A
guide to making a record, manufacture, distribution, branding, marketing, merchandising, sponsorship, band arrangements and
touring - Information on music streaming, digital downloads and piracy - The most up-to-date insights on how the COVID-19 crisis has
aﬀected marketing - An in-depth look at copyright law and related rights - Case studies illustrating key developments and legal jargon
explained.

ROCKONOMICS
WHAT THE MUSIC INDUSTRY CAN TEACH US ABOUT ECONOMICS (AND OUR FUTURE)
Hachette UK 'An entertaining guide to economics by a former adviser to Barack Obama that uses the lessons of the music business to
explain what is happening in the rest of the world' The Times, Books of the Year 'A key voice on a vast array of economic issues for
more than two decades' Barack Obama 'An absolutely brilliant mind. The deﬁnition of left and right brain balance' Quincy Jones 'The
music business keeps re-inventing itself (from records, to tape, to CDs to streaming) and Alan Krueger covers all the bases. As one
former LSE student once sang: 'its only rock and roll but I like it, like it, yes I do.' That applies to this book too' Richard Thaler, Nobel
Prize Recipient and author of 'Nudge' 'Rockonomics is entertaining, educational and enlightening. Alan Krueger gives us a backstage
tour of the music industry - and in doing so, he creates a brilliant metaphor for our entire economy. Highly recommended' Harlan
Coben Alan Krueger, the former chairman of the president's Council of Economic Advisers, uses the music industry, from rock artists
to music executives, from managers to promoters, as a way in to explain the principles of economics, and the forces shaping our
economic lives. The music industry is often a leading indicator of today's economy; it is among the ﬁrst to be disrupted by the latest
wave of technology, and examining the ins and outs of how musicians create and sell new songs and plan concert tours oﬀers
valuable lessons for what is in store for businesses and employees in other industries that are struggling to adapt. Drawing on
interviews with leading band members, music executives, managers, promoters, and using the latest data on revenues, royalties, tour
dates, and merchandise, Rockonomics takes readers backstage to show how the music industry really works - who makes money, how
the economics of the music industry has undergone a radical transformation during the last twenty years, and what this tells us about
our wider economy today.

HOW TO BUILD A SUSTAINABLE MUSIC CAREER AND COLLECT ALL REVENUE STREAMS
9giantstepsbooks Emily White has been at the forefront of the modern music industry throughout her career. In this book, she shares
her wisdom for all musicians who want access to this information. White feels that the modern music industry is rarely, if ever,
presented in order - from creation to execution or recording to release. For the ﬁrst time, White has penned all of her best practices
and advice for musicians looking to build a long-term career into a single book, while ensuring they aren't missing any funds owed to
them along the way. As an entrepreneur, manager and consultant, White has navigated countless new platforms for musicians and
presents the ﬁndings in a methodical and step by step manner. This book shows musicians how to build a career from day one, as well
as how to get your career organized moving forward if it isn't your ﬁrst rodeo. Early Praise for How to Build a Sustainable Music Career
and Collect All Revenue Streams: "A must-read for anyone launching a career in music or the music industry." -Hypebot "Few people I
know have the experience, savvy and aptitude that Emily White brings to the table, and to a book this necessary and important,
especially as this new music ecosystem really starts to take ﬂight. So to all the artists & entrepreneurs looking to be students of the
game and makers of the money, not just the music - get the book, get your mind right, and go get your hustle on." -Amaechi Uzoigwe,
Manager of Run The Jewels, Founder of FourM Arts & Science "A concise and current guide to getting your ducks in a row from the
woman who is steadily helping me row my ducks." -JULIA NUNES, Musician & Songwriter "In today's world, you gotta build your own
career from the ground up, Emily's book gives you an excellent road map to do that." -Donald S. Passman, Author of All You Need to
Know About the Music Business "Emily White continues to show the music business that having a good foundation is fundamental to
success. No short cuts!" -Kevin Lyman, Warped Tour Founder & USC Professor Emily White is an entrepreneur and Founder at
Collective Entertainment and #iVoted. White's career spans the entertainment industry, always putting artists and talent ﬁrst, while
taking care of fans a very close second. Her name graced the cover of Billboard magazine while in her 20's, with White's work
additionally covered by Forbes, Fast Company, Bloomberg, Rolling Stone, CNN, Fox Business, Vox, The Huﬃngton Post, Pitchfork,
Relix, The Fader, Pollstar, Stereogum, Alternative Press, ESPN and more. She is a regular speaker around the globe at events such as
SXSW, Midem, BIGSOUND Australia, Canadian Music Week, PollstarLive!, NAMM, Music Biz, NARM, SanFran MusicTech, Between The
Waves, and innumerous universities. White has served on the boards of Future of Music, Well-Dunn, CASH Music, SXSW, The David
Lynch Foundation Live!, The Grammys' Education Committee, and Pandora's Artist Advisory Council. Her ﬁrst book, Interning 101, was
released in 2017 (9GiantStepsBooks) and is a course book at schools around the world. White is an Adjunct Professor at New York
University's Clive Davis Institute of Recorded Music in Tisch School of The Arts.

VIRGINIA SPORTS AND ENTERTAINMENT LAW JOURNAL
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THE ART OF MUSIC PUBLISHING
AN ENTREPRENEURIAL GUIDE TO PUBLISHING AND COPYRIGHT FOR THE MUSIC, FILM, AND MEDIA
INDUSTRIES
CRC Press Do you want to pursue a career and succeed in the lucrative area of music publishing? The Art of Music Publishing provides
real inspiration and a tangible hands on perspective to this exciting side of the high-risk, high-reward music business. Prepare yourself
for a career in music publishing and understand this complex but proﬁtable part of the music business. Author Gammons walks you
through all you need to know * understanding the role of the publisher * copyright * managing rights * income streams * contracts*.
Learn how, when and where income is generated in all the current areas of business as well as exploring the new industries oﬀering
new income streams and the business models that are developing. The supporting website includes video interviews and podcasts
with music business legends. 'If there is anything that Helen Gammons doesn't know about music publishing, it's probably not worth
knowing! If you want to take it to the next level in music publishing - read this book. I know I'll be referring to it often.' David 'Hawk'
Wolinski Composer of "Aint No Body" (Rufus and Chaka Khan) and one of the most covered songs ever. "Whether you're already a
music publisher or would like to be one, this book will give you a mass of useful information - fresh ideas, up-to-date legal opinions,
video interviews with music biz legends, provocative thoughts about where the business is heading, and plenty of good anecdotes."
From Simon Napier Bell Manager: The Yardbrids, George Michael and Wham, Marc Bolan. Japan.

YOUR BAND IS A VIRUS!
James Moore As seen on Antimusic.com, Examiner.com, I Am Entertainment and SKOPE Magazine, “Your Band Is A Virus! Expanded
Edition” is the bigger and better version of the bestselling book "Your Band Is A Virus - Behind-the-Scenes & Viral Marketing for the
Independent Musician". Almost double the size of it's predecessor, "Your Band Is A Virus! Expanded Edition" is the ultimate music
marketing guide for serious independent musicians and bands. Independent musicians in 2012 ﬁnd themselves more confused than
ever before, and ﬁnding good information can be a challenge. "Your Band Is A Virus - Expanded Edition" suggests a neutral and clear
perspective, rather than feeding any industry illusions of jumping from the jamspace to Rolling Stone. Advocating presenting the right
product to the world, timing a release properly, promoting to music blogs and publications with a personal touch, outsourcing and
freelancing your way to success, building a virtual army of allies, bloggers and writers, embracing the free music model, thinking
outside the box, and building on every achievement, "Your Band Is A Virus" presents a very human, actionable and rational approach
to music marketing coming from James Moore, an independent promoter who has tried all the tactics himself, and writes in a
humorous and conversational tone. This expanded edition also features bonus industry interviews with major players like Stewart Epps
(producer who has worked with Elton John, Led Zeppelin) and Andy Gesner (CEO of HIP Video Promo). "Bottom Line: This book can
really change your life." - Indie Music Digest "Through a step-by-step process, Moore, essentially walks the independent musician
through techniques that will get him, her or them to the next level of making a name for themselves in the music biz. "Your Band Is A
Virus - Expanded Edition," is inspiring, relevant and informative." - Examiner.com "Whether you're just starting out, looking to expand
your band's fan base, or just want to revamp your web presence — or even if you want to become one of the people who helps bands
do this stuﬀ — we can safely highly recommend Your Band Is A Virus." - Aarti Kelapure, Evolver.fm "This book is one of the premiere
promotional tools available to independent musicians who have a strong desire to succeed in today's music business." - Senseitional
(Music Editor, I Am Entertainment Magazine) "With the music industry in constant ﬂux, someone needs to be a guide through the
murky waters of getting original music out to the masses. Independent promoter James Moore has done just that with his book “Your
Band Is A Virus,” which is now called “Your Band Is A Virus – Expanded Edition.” - Cornelius Fortune, the Michigan Chronicle "A
complete marketing guide for musicians which has extensive resources that will help an emerging musician to publicize his music at
the best prices." - Musicperk.com "This book has meat." - Heather Jacks, The Noise Beneath The Apple "If you read Malcom Gladwell's
best-seller “The Tipping Point” and you were wondering “now how do I apply this to market my music?”- Moore is here to answer your
prayers." - Red House Reviews "This is an easy to read and essential tool for any independent band." - The Mosh Pit Music "There are
hundreds, if not thousands of relevant links in this book." - Two Guys Metal Reviews "This book is a must read for all musicians or
other entrepreneurs interested in Internet marketing. In a fairly detailed fashion, author James Moore shares his knowledge of the
music and knowledge is once again power as Mr. Moore's knowledge becomes advice for us all." - Your Spokesman Speaks

CREATIVITY AND INNOVATION IN THE MUSIC INDUSTRY
Springer Science & Business Media This book charts the eﬀects of new communication technologies and the Internet on the creation
of music in the early 21st century. It examines how the music industry will be altered by the Internet, music online services and MP3technology. This is done through an integrated model based on an international history of the industry since the phonograph’s
invention in 1877, and thus, the history of the music industry is described in full detail for the ﬁrst time.

MUSIC LAW IN THE DIGITAL AGE
COPYRIGHT ESSENTIALS FOR TODAY'S MUSIC BUSINESS
Hal Leonard Corporation (Berklee Press). With the free-form exchange of music ﬁles and musical ideas online, understanding copyright
laws has become essential to career success in the new music marketplace. This cutting-edge, plain-language guide shows you how
copyright law drives the contemporary music industry. By looking at the law and its recent history, you will understand the new issues
introduced by the digital age, as well as continuing issues of traditional copyright law. Whether you are an artist, lawyer,
entertainment Web site administrator, record label executive, student, or other participant in the music industry, this book will help
you understand how copyright law aﬀects you, helping you use the law to your beneﬁt. * How do you get fair compensation for your
work and avoid making costly mistakes? * Can you control who is selling your music on their website? * Is it legal to create mash-ups?
* What qualiﬁes as fair use? * How do you clear another artist's samples to use in your own recordings? * What is the Creative
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Commons/Copyleft movement? * How do you clear music for use in an online music service or store? * Who decides who gets paid
how much and by whom? You will learn the answers to these questions as well as: * The basics of copyright law, looking at the
Copyright Act while explaining it in plain language * How revenue streams for music are generated under copyright law * The
reasoning behind high-proﬁle court decisions related to copyright violations *What licenses are needed for the legal online delivery of
music * The intricacies of using music on sites like YouTube, Pandora, and Spotify * Deﬁciencies in current copyright law and new
business model ideas

CREATIVE LICENSE
THE LAW AND CULTURE OF DIGITAL SAMPLING
Duke University Press Draws on interviews with more than 100 musicians, managers, lawyers, journalists, and scholars to critique the
music industry s approach to digital sampling.

THE BRITISH NATIONAL BIBLIOGRAPHY
MUSIC MONEY AND SUCCESS
Schirmer Trade Books The Insider's Guide to Making Money in the Music Industry. Millions dream of attaining glamour and wealth
through music. This book reveals the secrets of the music business that have made fortunes for the superstars. A must-have for every
songwriter, performer and musician.

MUSIC MARKETING FOR THE DIY MUSICIAN
CREATING AND EXECUTING A PLAN OF ATTACK ON A LOW BUDGET
Rowman & Littleﬁeld Publishers Do it yourself and succeed! More and more artists are taking advantage of new technologies to try
and build successful careers. But in this expanding competitive marketplace, serious do-it-yourself musicians need structured advice
more than ever. In Music Marketing for the DIY Musician, veteran musician and industry insider Bobby Borg presents a strategic, stepby-step guide to producing a fully customized, low-budget plan of attack for marketing one’s music. Presented in a conversational
tone, this indispensable guide reveals the complete marketing process using the same fundamental concepts embraced by top
innovative companies, while always encouraging musicians to ﬁnd their creative niche and uphold their artistic vision. The objective is
to help artists take greater control of their own destinies while saving money and time in attracting the full attention of top music
industry professionals. It’s ultimately about making music that matters, and music that gets heard! Updates include: New interviews
highlighting current marketing strategies for the new music market Info on how to leverage digital marketing and streaming playlists
Updated stories and examples of current music marketing principles Future forecasts and trends into music marketing New and
revised services, tools, references, and contacts that can help musicians further their careers New marketing plan samples for
bands/solo artists and freelance musicians and songwriters

OWN YOUR LEMONS
HOW TO MAKE YOUR IP PROFITABLE
th Digital Books The Second Edition of Own Your Lemons is currently in production and will be available this Fall!
************************ A lemon can be many things from a delicious citrus fruit to a dud of a car but most importantly it is something
you can own. The idea for Own Your Lemons came to me when I was a freshly faced law student learning the basic of contracts,
property law, and family law. As the daughter of Dr. Mary Lemon Brooks nephew I have always been interested in the fundamentals of
law and how law connects the world. My ﬁrst legal fellowship after graduating law school focused on art and entertainment law it was
there I learned the fundamentals of intellectual property from renowned entertainment attorney John Renaud of Turner/Time Warner.
In this second edition of Own Your Lemons I am delighted to share some of these internal secrets with you. When you ﬁrst think of
intellectual property (IP) what comes to mind? Is it the last commercial you watched on YouTube or the last item you bought in the
grocery store? IP plays a large part in the branding and marketing we all see on a daily basis from slogans like “Where's the beef?”
and “We have the meats” to characters like “Flo” and “Jake” promoting car insurance and even logos like the Adidas apparel three
stripes and Nike’s coveted swish mark. Characters, slogans, and logos are the main elements of promotional IP but only a small part of
the IP market. The great thing about America’s IP market system is owning the product and owning the promotion. Here in the US
there are two federal oﬃces which grant intellectual property rights. The US Copyright Oﬃce grants a copyright under speciﬁc
circumstances. A grant of right allows you as the owner to protect your work from being copied and used without your permission. The
US Patent and Trademark Oﬃce grants patents and trademarks under certain circumstances. Patents, Trademarks and Copyrights are
the only types of intellectual property. Now it gets complicated, think of those Flo and Jake characters from your favorite car insurance
ad they are people too! State laws in the United States of America grant publicity rights to individuals promoting products. You may be
thinking this doesn’t make any sense and you are right it doesn’t make sense it makes cents. Literally every time your likeness is
shown in association with a product or brand someone is making a royalty. Chang ching! As someone interested in owning lemons the
cost of manufacturing and marketing can be steep if you don’t do your homework ﬁrst. Building brand quality can take years whereas
ideas are one in a million unlike those complicated combinations of slogans, logos, characters, products, and people. For more on IP
purchase the digital copy of Own Your Lemons in Google Play Books. *****************COMING SOON*************************** Mind
Your Lemons Give Your Lemons

HISTORICAL DICTIONARY OF THE AMERICAN MUSIC INDUSTRY
Rowman & Littleﬁeld Historical Dictionary of the American Music Industry contains a chronology, an introduction, appendixes, and an
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extensive bibliography. The dictionary section has over 500 cross-referenced entries on important artists, managers, companies,
industry terminology and signiﬁcant trade associations.

SIX-FIGURE MUSICIAN
HOW TO SELL MORE MUSIC, GET MORE PEOPLE TO YOUR SHOWS, AND MAKE MORE MONEY IN THE MUSIC
BUSINESS (MUSIC MARKETING [DOT] COM PRES
MusicMarketing.com Hooper explains the ins and outs of the music industry, explaining how to make a six-ﬁgure income.

THE COMPLETE GUIDE TO STARTING A RECORD COMPANY
The deﬁnitive guide to starting your own record company.

COPYRIGHT'S PARADOX
Oxford University Press Providing a vital economic incentive for much of society's music, art, and literature, copyright is widely
considered "the engine of free expression"--but it is also used to stiﬂe news reporting, political commentary, historical scholarship,
and even artistic expression. In Copyright's Paradox, Neil Weinstock Netanel explores the tensions between copyright law and free
speech, revealing the unacceptable burdens on expression that copyright can impose. Tracing the conﬂict across both traditional and
digital media, Netanel examines the remix and copying culture at the heart of current controversies related to the Google Book Search
litigation, YouTube and MySpace, hip-hop music, and digital sampling. The author juxtaposes the dramatic expansion of copyright
holders' proprietary control against the individual's newly found ability to digitally cut, paste, edit, remix, and distribute sound
recordings, movies, TV programs, graphics, and texts the world over. He tests whether, in light of these and other developments,
copyright still serves as a vital engine of free expression and assesses how copyright does--and does not--burden free speech. Taking
First Amendment values as his lodestar, Netanel oﬀers a crucial, timely call to redeﬁne the limits of copyright so it can most
eﬀectively promote robust debate and expressive diversity--and he presents a deﬁnitive blueprint for how this can be accomplished.

A COURSE IN RING THEORY
American Mathematical Soc. Projective modules: Modules and homomorphisms Projective modules Completely reducible modules
Wedderburn rings Artinian rings Hereditary rings Dedekind domains Projective dimension Tensor products Local rings Polynomial
rings: Skew polynomial rings Grothendieck groups Graded rings and modules Induced modules Syzygy theorem Patching theorem
Serre conjecture Big projectives Generic ﬂatness Nullstellensatz Injective modules: Injective modules Injective dimension Essential
extensions Maximal ring of quotients Classical ring of quotients Goldie rings Uniform dimension Uniform injective modules Reduced
rank Index

CREATIVE INDUSTRIES
CONTRACTS BETWEEN ART AND COMMERCE
Harvard University Press "To explain the logic of these arrangements, the author draws on the analytical resources of industrial
economics and the theory of contracts. He addresses the winner-take-all character of many creative activities that brings wealth and
renown to some artists while dooming others to frustration; why the "option" form of contract is so prevalent; and why even savvy
producers get sucked into making "ten-ton turkeys," such as Heaven's Gate."--BOOK JACKET.

WORK HARD PLAYLIST HARD
THE DIY PLAYLIST GUIDE FOR ARTISTS AND CURATORS
Mike Warner is an independent artist, curator and the go-to person when it comes to playlist strategies on music streaming services.
This book teaches artists at any level how to grow their audience on streaming services through proﬁle enhancement, data analysis,
automation and creating value as a curator. In this book Mike sets the record straight what playlists really can do for artists' careers.
You will learn how to customize your artist proﬁles on popular streaming services; build a playlist and grow it's following; pitch to
independent curators; grow your network; release music catered to playlists. The book also has numerous helpful tips and tricks to
show you along the way.

UNDERSTANDING THE BUSINESS OF MEDIA ENTERTAINMENT
THE LEGAL AND BUSINESS ESSENTIALS ALL FILMMAKERS SHOULD KNOW
Routledge This revised edition of Understanding the Business of Media Entertainment is an indispensable guide to the business
aspects of the entertainment industry, providing the information you need to break in and to succeed. Written in a clear and engaging
tone, the second edition of this book covers the essential topics in a thorough but reader-friendly manner and includes plenty of realworld examples that bring business and legal concepts to life, such as the growing clout of digital companies and the rise of streaming
providers like Netﬂix and Amazon, the transformation of independent ﬁlm development and distribution, and changes to the media
ownership landscape. Award-winning screenwriter and entertainment attorney Gregory Bernstein gives an insider's look at the
ﬁlmmaking business, from copyright law and government media regulation to development, distribution, revenue, the role of agents,
managers, and unions, entertainment contracts, and more. Other topics covered include: Hollywood's growth and the current
conglomerates that own most of the traditional media. How speciﬁc entertainment companies operate, including facts about particular
studios and employee tasks. How studios develop projects and engage in marketing and distribution. The kinds of revenues studios
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earn and how they account for these revenues.

GETTING SIGNED!
AN INSIDER'S GUIDE TO THE RECORD INDUSTRY
Berklee Press (Berklee Press). For unsigned musicians, it is vital to long-term success to sign a contract with a record label. However,
preparing your music, targeting a label, and getting your demo into the hands of someone who will listen is challenging, if you don't
know where to start. Getting Signed! , by record industry veteran George Howard, guides you through the maze of today's music
industry, and will help you move your demo to the top of the stack. Even if you are not yet ready for a record deal, it will help you
assemble a team that will make sure your music gets heard by as many people as possible. "The next time an aspiring recording artist
comes to us for advice, we'll advise them to read this book ﬁrst. George Howard really knows what he's talking about." Chris Franz and
Tina Weymouth, members of Talking Heads and Tom Tom Club

HOW DO I GET A RECORD DEAL? SIGN YOURSELF!: EARN YOUR 1ST MILLION STREAMS & FIND YOUR 1ST TRUE
1,000 FANS
R. R. Bowker Stop ⚠ pitching your music to record labels! Instead...★SIGN YOURSELF!★ Let me guess? Are you a music artist, not
living your passion, grinding at your 9 to 5 and wondering "How to get signed to a record deal?" Unfortunately, record labels just do
not care about your music until you start showing up on their data and research reports. Solution? Let's ﬂip the script! That's right!
This book shows you exactly how to get more fans, achieve your 1st Million Streams, and deliver the "exponential metrics" the labels
are looking for. That's right. "How to make it in the music business" is completely diﬀerent today. So instead, let's get the labels to call
you! Written by 25 + year music business veteran, Benjamin Groﬀ, "Sign Yourself" includes: The signature "Sign Yourself" program 12 repeatable steps to get signed! ✓ Get more fans and make a living with just 1,000 core fans! ✓ Music marketing and how to
promote your music - the NEW way! ✓ How to stand out amongst 175,000 + music releases per week! ✓ How to create your own
sonic identity! ✓ How and where to upload your music along with key release strategies! ✓ Identify the right partners (digital
distributors, publicists, indie labels, music marketers, music supervisors, publishers and more)! ✓ The book also answers a huge
question - do you even need a record label today? After reading this book, the answer just might be: quit your day job, make your
entire living making music and Sign Yourself! Each copy includes a free audiobook and a downloadable plan for releasing your music,
showing you exactly what to do when for your next music launch. Don't wait! Read this book and learn how to unlock all the beneﬁts
to - SIGN YOURSELF! ★★Scroll to the top and click the 'BUY NOW" button, before the price changes.★★
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